Worldwide rapid changes are occurring in the economic arena with various multinational corporations (MNCs) attempting to recruit fresh graduates from various countries. India is considered to be one of the potential markets for these recruiters. As employees, these fresh graduates bring an Indian ethical business perspective to the day-to-day business operations of the organisations they work for. Thus, it is imperative for multinational managers to know whether business success in India comes at an ethical cost. This paper focuses on understanding perspective of business management students (would-be managers) towards ethical dilemmas using 12 vignettes. We have examined responses of 201 business management students and found that students appeared to be readily compromise on situations dealing with professional advantage. The study indicates that future managers' associations of business and ethics is altering, thus, it is pertinent to examine its magnitude and new ethical equilibrium.
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understandings of business management students in India, by exposing the students case vignettes of various situations dealing with ethical dilemmas.
The remainder of this article is organised as follows. The following section starts with an overview of the literature on ethical perceptions of students, predominantly of non-Indian population as literature on Indian sample with this research focus is yet to evolve. Second part reviews research on the impact of ethics education on students' perception regarding ethics and, impact of gender in ethical decision making; culminating in our research proposition. The next section outlines the research methodology, and the results of the study are then presented. Finally, the article provides the conclusion, limitations, recommendation and discusses the implications for practice and research.
Literature review
Graduate business students, having a pre-developed set of ethical values prior to the curriculum, join a business education programme with more or less strongly defined attitudes and perceptions towards their business ethical values. These perceptions and attitudes play a crucial role on the teaching of ethics and change in ethical behaviour thereafter, if any.
Therefore, this literature review is divided into three sections: a attitudes towards ethics b impact of ethics education c demographic variables and ethics.
Attitudes towards ethics
Research documents the enormous differences between countries in terms of their economic development, cultural standards, legal/political systems, and expectations regarding business conduct (Wotruba, 1997) . Karande et al. (2002) ascertain the three most imperative factors that define country differences: culture, economy, and the legal/political environment. Due to the gap in economic status, it is generally believed that managers from developing and developed countries would greatly differ in their managerial ethical decision making choices (Karande et al., 2002.) . Whipple and Sword (1992) emphasised on country differences in ethical judgments as a result of culture, political and educational differences. Therefore, it may be safely stated that Indians in general, and Indian business students in particular, would have different orientation towards business ethics when compared to other countries since what may be considered acceptable in one country may be unacceptable in another (Czinkota and Ronkainen, 1998) . In her empirical study on three categories of Indian sample, namely management students, business executives and Indian administrative service (IAS) probationers, Bhatnagar and Sharma (2003) explored the ethical preferences of her sample. Results of her study highlighted that corporate executives appeared to prefer more unethical choices compared to the students of management and IAS probationers. The results reflected a growing scepticism towards ethical issues as Indian professionals' age, gender and educational background were also reported to influence the responses of the participants. McCabe et al. (1991) , attempted to understand the values and ethical decision making behaviour of business students. The results of their study revealed high number of unethical decisions made by entry level business students despite the fact that the ethical dilemma in each of these scenarios was explicit. A similar study by Lowry, D., conducted in 2003, on a sample of 288 undergraduate business students, through a scenario-based study, reported fairly low moral awareness levels among the students sample. The finding of this study that the final year students had lower levels of moral awareness were not consistent with previous research (example Ruegger and King, 1992) which reported that older students were more likely to have a higher sense of moral reasoning. Smyth and Davis (2004) found that when general questions concerning attitudes about cheating and the opinions on the ethical statements were considered, business students were generally more unethical in their behaviour and attitudes than non-business majors. The authors emphasised on the need for more ethical exposure in business courses to help students distinguish ethical from unethical decisions.
Impact of ethics education
Debate on whether ethics can be taught or not has existed for a very long time (Ritter, 2006) . Some scholars argue that ethics cannot be taught because an individual's character is fully developed before college education (Henderson, 1988 , Cragg, 1997 . On the contrary, various educational accreditation bodies including the Association to Advance Collegiate Schools of Business (AACSB international) (Malone, 2006) and other relevant professional organisations (such as Academy of Management) consider that ethical values can be taught and present ethical decision-making strategies and important ethical values to be taught to students for consideration in business decisions. While the AACSB clearly articulates its desire to include in the curriculum the development of ethical understanding and reasoning abilities in business students of business schools (Teer and Kruck, 2012) . Moreover, ethics is considered as one of the assurance of learning goals in AACSB which is measured in the class. Many business schools do the minimum required to satisfy this desire, and, in fact, courses on business ethics have been done away with by many MBA programs (Crane, 2004) . Carson (2013) recommended a framework for the improvement and evaluation of a business ethics curriculum based on the AACSB learning goals of ethical understanding.
Further to this, Nguyen et al. (2012) emphasised on focus in moral awareness in business ethics curriculum. A lot of discussion also focuses on the merit and extent to which business ethics education can be integrated with the business school's curricula (Bampton and Cowton, 2002; Sims and Brinkmann, 2003) . Fitch (2013) reported enhancement of ethical understanding over the course of study in a public relations course. Nonna and Mladenovic (2015) indicated that the integrated ethics component enhances student's ethical sensitivity, though escalation in students' ethical judgement is more if they have not been earlier exposed to the framework.
However, research documents two schools of thoughts on the impact of teaching ethics. While one school reports a positive impact on the ethical decision making ability of students, resulting from undergoing a formal training on ethics education; another schools reports a neutral or negative impact of ethics education. Pizzolatto and Bevill (1996) concluded that students did report at least some preparation for dealing with ethical issues on the job and that students felt that their view on business ethics changed from what it was when they started their undergraduate studies. Gautschi and Jones (1998) , based on their study, reported the positive impact of a business ethics course in enhancing the ability of students to recognise ethical issues. Wu (2003) in his study in Taiwan Strait found that business ethics education significantly improved students' individual values, recognition of ethical issues and their performance as ethical decision-makers. Desplaces et al. (2007) examined the impact of academic environment, business school's ethical code and teaching on the ethical decision making of students. Results of their study indicated that ethical codes of business schools and the way those are perceived by students have a positive impact on students' ethical competency. Lau (2010) explored the correlation between ethics education and students' ethical awareness and moral reasoning. It was concluded that students who took the ethics class showed a higher ethical awareness than those who did not and that ethics education improved students' ethical awareness and moral reasoning. Similarly, May et al. (2014) in their quasi-experimental study found that participants in the business ethics treatment course experienced significantly positive increase in their moral efficacy, moral meaningfulness, and moral courage. Lowry (2003) indicated the possibility of a substantial negative impact of the business ethics course, the reasons of which could not be established. Ritter (2006) tested the assumption that proper implementation of even a small level ethics education into the business school curriculum could have significant positive impact on students and made recommendations on the proper integration and implementation of an ethics curriculum.
Demographic variables and ethics
Gender as an important demographic variable influencing the ethical behaviour of an individual has always been discussed (Singhapakdi et al., 1999) but research on the impact of this variable has always been mixed (Wimalasiri, 2001; Loo, 2003) . Beltramini et al. (1984) supported the argument and reported that female students are more concerned about ethical issues than male students. Cole and Smith (1996) also reported that female students scored significantly higher than male students on 'ethical' responses. Schminke and Ambrose (1997) revealed that women are more 'care' oriented while men are more 'justice' oriented in their ethical approach.
However, Derry (1989) did not support this opinion and asserted that males and females share similar ethical beliefs. Lowry (2003) reported no evidence of gender impact on moral awareness. However, Luthar and Karri (2005) in their study reported gender based differences with female students having a higher expectation regarding what should be ethical practices and business outcomes. They also reported that exposure to ethics in the curriculum had a positive moderating influence on the gender-based effects on perceptions of ideal ethical climate.
There is lot of debate on relationship of variable like age, level of education and extent of work experience with ethical development. Ruegger et al. (1992) reported that students who had worked substantially longer appeared to be more ethical than students with limited work experience. Likewise, Valentine and Rittenburg (2007) found ethical judgment to be associated with increased age and experience while results of study conducted by Marques and Azevedo-Pereira (2009) indicated no significant differences of ethical judgment on the basis of age. Similarly Eweje and Brunton (2010) concluded that moral reasoning of participants was not influenced by individual's age. Elango et al. (2010) established that impact of organisational ethics was more on younger managers as compared to older managers. Though, interestingly they found that when it comes to making ethical choices it was older group who favours this. Cagle and Baucus (2006) also ruled out role of age and education levels in the acceptance of ethical behaviour. While the findings of Pierce and Sweeney (2009) found the linkage between tenure of experience and ethicality very complicated.
The researchers of the current study could not locate studies reporting demographic variable impacting the ethical perception of individuals in the Indian milieu. Therefore, through the current study, we have attempted to explore behaviour of Indian business management students towards ethical dilemmas and impact of various demographic variables on their behaviour.
Methodology

Purpose of the study
Taking note of the relevant literature, this study investigates the behaviour of business school (b-school) students towards an array of ethical dilemmas. Since these b-school students are trained to become future managers, the study may provide valuable insights concerning future ethical trends of these professionals in their career. The study seeks to answer following research question:
R1 What is students' behaviour towards various ethical dilemmas?
R2 Does the behaviour of students' vary in different ethical situations? R3 Does students' behaviour towards ethical dilemmas vary based on demographic factors and exposure to ethics course?
Specifically, the objectives of this study are:
1 understanding students' behaviour towards various ethical dilemmas 2 analysing variation, if any, in students' behaviour in different ethical situations 3 examining the impact of various demographic variables (gender, age, work experience) and exposure to a course on ethics on ethical values of students.
Instrument
The purpose of the present investigation, therefore, was to address the current attitudes of business management students towards ethics, to understand variations, if any, in their behaviour; and to examine if demographic variables had any significant impact on the students understanding towards ethical decision making. Methodology utilised involved a sample of students of a premier b-school in India and direct questioning of study participants regarding their ethical attitudes through a structured-undisguised questionnaire consisting of 12 vignettes on ethical dilemmas. Since the participants were students, who were not offered a course on business ethics in the b-school under study, it was ensured that each vignette met two important criteria:
1 it did not require professional expertise to understand the dilemma 2 it captured a real-life dilemma that young professionals might face early in their careers.
The vignettes used for the study were adapted from the ''personal selling ethics'' (PSE) scale developed by Dabholkar and Kellaris (1992) . This scale has been adapted and used in earlier studies as well (Abratt and Penman, 2002; Donoho et al., 2003; Bodkin and Stevenson, 2007) . These vignettes describe situations that negatively impact the company, competitor and customer. The situations depicted in the vignettes were modified to make them more relevant to the Indian scenario. These situations encapsulated dilemmas concerning fraud, misleading communication, unfair practices, alteration of facts etc. The first vignette dealt with a situation where participants had to evaluate the behaviour of a salesman who offers a share of bonus with a buyer (details of vignette 1: A Juice wholesale distributor was running a special contest for its salespeople. Salesman X was only ten boxes away from selling enough to win INR 30,000 bonus. He pressed a customer to place a ten box order. When the buyer showed his reluctance, salesman X told him about the sales contest and offered to 'split' the bonus with him if he would 'help to fulfil the quota'). Participants were asked to express their personal opinion regarding various situations by choosing an appropriate number on a 5-point response scale. They could rate the situation as '1' if they cogitated it as 'extremely unethical' and as '5' if they assumed it as 'extremely ethical'. A summary of these 12 vignettes is provided in Table 1 .
Sample
Data were collected from a prominent business school in India. All participants were enrolled in either of the two post graduate management programmes offered by the school, viz. two-year MBA program and one-year executive management programme. The reason behind using Indian management students as sample was the underlying assumption that these students from India will become future leaders/mangers; therefore; the results of this research could be an indicator of the way future leaders, managers and administrators of Indian origin might tend to behave. Out of the sample of 201 participants, 78.1% were males and 21.9% were females. 29.9% of participants were 23 ≤ in age while 60.2% and 10.0% ranged between 23 to 27 years and 27 years ≥ age groups respectively. 18.9% of respondents had work experience of >3 years, 45.9% respondents had work experience of 1 year to 3 years while 35.8% had either nil or < 1 year of work experience. The business school in question did not offer a separate course on business ethics in both the management programs but 49.3% participants had some previous exposure of ethics course either through some workshop or part of their undergraduate courses.
Findings and discussions
Assessing facets of ethical dilemmas
In order to better understand the respondents' attitude and their understanding towards the ethical dilemmas, a factor analysis on the 12 situations presented through the case vignettes (further represented as V) was performed. Table 2 depicts the KMO and overall significance of correlation matrices with the help of Bartlett's test of sphericity, which supports the application of factor analysis. As all the ethical dilemma situations explained in vignettes dealt with different aspect of business, therefore it was required to bring these the twelve situations to more manageable variables. We performed factor analysis to all independent variable items to obtain distinct factors that might help to understand facets of dilemmas and to generate more informative constructs that can be utilised to examine the underlying patterns. Factor analysis is used to reduce data to a smaller set of summary variables and is 'particularly suitable for analysing the patterns of complex, multidimensional relationships research issue' (Hair et al., 2010) . Result of the factor analysis produced three factors pertaining to ethical dilemmas which can be named as:
Factor 1 advantage over competitors The analysis accounted for 69.333% of the variance. The first factor reports 28.70% of variance, followed by the second and third factors which account for 23.53% and 17.10% of variance respectively. Reliability of these factors demonstrated high-internal consistency of the items as reflected by Value of Cronbach's a which was .792, .803 and .743 respectively for three factors. As these values exceeded 0.7 in each case, it implies that factor analysis is appropriate for the data set (Nunnally and Bernstein, 1994) . Tables 3 and 4 present the vignettes as per factors that emerged after the factor analysis and rotated component matrix results respectively. 
Assessment of students' attitude towards various ethical dilemmas
In order to understand the students' attitude towards these ethical dilemmas, we analysed the responses of students who assume these situations either extremely unethical or extremely ethical based on their scores. Further, we calculated the mean scores of respondents related to these vignettes. Table 5 depicts these mean scores values for all the 12 vignettes considered in the study. As it can be observed from Table 5 that the highest mean score 3.98 is for V6, where more than two-third of respondents (66.7%) felt that offering free samples to retailers for their personal consumption is correct so that the retailers can recommend those products to customers. This could be because offering free samples to consumers for sales promotion is a prevalent practice in marketing (Kardes, 1999; Shimp, 2003) and students might be aware of it. As a result, they do not consider the practice of offering free samples to retailers for their personal consumption as unethical. Respondents may not have understood the tactic behind this practice which is to indirectly influence the customers' purchase decision. Though retailer's recommendation may or may not induced by free samples, but researchers (Gino and Moore, 2006; Yaniv, 2003) do report the impact of recommendation on consumers from a different perspective. Generally, when consumers make decisions, they often have exposure to other people's opinions or recommendations which may help to reduce the cognitive cost of thinking and increase the certainty surrounding a decision (Shugan, 1980) . Respondents perceived V2 having mean score of 1.94 as most unethical situation (which needed them to evaluate the salesperson's behaviour of taking all the free products from a competitor's booth). Only 10% respondents considered this behaviour as ethical. This could be because respondents might perhaps have considered this action of picking up free samples, without the knowledge of competitors, as theft and thus might have perceived indulging in such an act as unethical.
A close examination of Table 5 indicates high mean scores of i.e. more than 3 are for: V5 (having mean score of 3.3), which needed students to evaluate salesman behaviour who uses psychological techniques when customer did not need the product; V6 (3.98), which looked-for students to evaluate the practice of a salesman to offer free samples to the retailers for personal use so that they could recommend it to their customers; V7 (3.63), which required students to evaluate the practice of the salesman who posed as a customer to dig information out from the competitor; V8 (3.22), which expected students to evaluate the practice of entertaining clients lavishly and; V9 (3.57) which needed students to evaluate the behaviour of a salesperson who asked the customers about competitors' prices. The high mean score of these five vignettes translates into students perceiving these situations as ethical. As shown in Table 4 , out of these five vignettes, three vignettes deal with the factor 'professional advantage' and two belong to the factor 'advantage over competitor'. Thus, the respondents are willing to compromise in situations which help them professionally (which includes both factors -professional advantage and advantage over competitor), as they considered 5 out 12 unethical situations as ethical. Based on this, it can be interpreted that vignettes related to the factor 'personal advantage' are considered as unethical by students. Thus, it may be safely concluded that students are more profound towards dilemmas where their personal advantage is involved and are not willing to compromise.
Impact of demographic variables on students' perception of ethical dilemmas
F-test under the ANOVA was conducted to examine the impact of gender, age and work experience on students' perception towards these situations. The one-way analysis of variance (ANOVA) is used to determine whether there are any statistically significant differences between the means of independent (unrelated) groups viz. whether students belonging to three different age groups (< 23 yrs, 23 years to 27 years and > 27 years) have statistically significant difference in terms of perception towards these unethical dilemmas. Output from the F-test (Table 6 ) indicates significant F-values of .003 (significant at 99% confidence level) and .027 (significant at 95% confidence level) for V3 and V5 respectively. The F-value for V3 is recorded at <.01 while the F-value for V5 is recorded at < .05. For the remaining 10 dilemmas, significance of F is > .05, which indicates that there is no statistical difference on the basis of gender in students' perception towards these dilemmas. This can be supported by gender identity theory which describes that gender phenomena are multifactorial (Spence, 1993 ) and thus ethical reasoning or perception are influenced by more than biology of an individual. Thus, such reasoning of an individual may be affected by social, personal, individual and situational variables rather than biological sex. Male and female students were found to carry similar perceptions towards ethical dilemmas, except for two scenarios. Research abounds with studies (for example, Lowry, 2003; Roxas and Stoneback, 2004) which report no evidence of a gender effect on moral awareness. However, the results reported in the current study are in contrast with a volume of research which records that females generally possess greater 'ethical sensitivity' than males (Ruegger and King, 1992; Beltramini et al, 1984, etc.) . Cole and Smith (1996) in their study also assessed the perceptions of business students regarding ethics in business and reported that female students scored significantly higher than male students on the 'ethical' response. Another study by Ruegger and King (1992) also explored the role of gender in the determination of ethical conduct and asserted that females are more ethical than males in their perception of business ethical situations. It may be interesting to explore the reasons behind this contradiction regarding the impact of gender on perception towards ethics in research. Wang and Calvano (2015) mentioned that there was significant difference among females and males who had no exposure of business ethics education and females are more inclined towards ethics. However, there was no significant difference between males and females for the groups having exposure of business ethics education. The output of F-test under ANOVA was analysed to examine the impact of age on students' perception on the vignettes. Results revealed a significant F-value of < .05 for V4 and V5 while for the remaining 10 situations, F-value was found to be > .05. Thus, age difference did not emerge as having a significant impact on how the sample perceived these situations. The reason behind this could be that the respondent sample had smaller segments of age difference, due to which a significant impact of age on students' perception towards ethical dilemmas might not have emerged. However, our results are consistent with some previous research (Barnett et al., 1994) . In contradiction, literature (Ruegger and King, 1992; Knotts et al., 2000) also reports age as a determining factor in making ethical decisions. Table 8 indicates ANOVA results for work experience, which can be used to analyse the impact of work experience on students' perception towards ethical dilemmas. It can be observed that there is significant impact on six situations (V3, V4, V5, V6, V8 and V10) while for the remaining six situations, significance value was > .05. Results of the current study reveal that work experience is the most important demographic variable which makes a significant difference in students' perception towards ethical dilemmas. Students with higher work experience are more inclined to behave ethically in an ethical dilemma. This is in result is consistent with the findings by Dawson (1997) , where it was concluded that as men and women get older and advantage work experience, they become more sensitive to ethical issues and their ethical values become similar. Several other studies have also found that people with higher work experience hold higher ethical values than younger people do (Conroy and Emerson, 2004; Lane, 1995; Longenecker et al., 1989) . Borowski and Ugras (1998) conducted a meta-analysis of empirical studies related to business students and ethics in the period 1985 through 1994 and found that, overall, older students exhibit stronger ethical values than younger students. This may be because of influence of work experience due to which ethical values of people undergo a gradual transformation.
Further, through Levene's test for equality of variance, we examined if students' perceptions towards ethics were impacted by exposure to a course or workshop on business ethics. As mentioned earlier, it is important to note that the business school in question did not offer any course on business ethics. However, 49.3% students did report an exposure to a course on ethics as a part of their earlier education. Under the t-test for equality of means, the significance value was found to be > .05 for all vignettes. Thus, it can be concluded that there is no statistical difference in mean scores on the basis of course exposure. All students, irrespective of whether they have undergone an ethical module/workshop or not, perceive these situations similarly. These findings are consistent with some other studies which conclude that the impact of ethics course is limited or short lived (Tanner and Cudd, 1999) or trivial (Borkowski and Ugras, 1998; Conroy and Emerson, 2004) .
Implications for practice and research and limitations
There is no apprehensiveness that in coming years Asia-Pacific markets will pay a crucial role in the global economy therefore MNCs operating in these markets need to understand characteristics of these markets. Generally, Asia-Pacific markets are characterised as economic austerity, perplexing economic conditions with uncertainty or sluggishness across many markets, etc. which increases the risk of unethical practices. This behaviour may be stirred by pressure to deliver idealistic results in challenging markets, or a craving for increased personal recognition and reward. In India, there is not much discussion on ethical issues of future managers. Consequently, authors encourage practitioners and professional bodies to partake in discussion and review of issues related with ethical concern of business management students. In addition, researchers and practitioners may study reasons that encourage these future managers to be less ethical behaviour in order to mitigate such risks. Further, the level of dishonesty reported by business school students also suggests a need for attention to ethics as an academic course in b-schools.
The present study has a number of limitations that need to be noted. Firstly, the sample size was not large enough to generalise the findings; therefore, it is crucial to replicate the study using a larger sample of students. Secondly, to provide privacy we have taken only group means, this limits the data analysis of our study to group means rather than individual scores. Thirdly, as we have used modified scale, there may exist some differences in reliability and validity between the original and modified scales. In this study, we examined the perception of students and not choice and thus respondents have only indicated their opinion towards ethical awareness for hypothetical situations, which may or may not relate to their behaviour in actual circumstances. Hence, it is important to study actual behaviour. Thus, a longitudinal future study could also examine actual behaviour of students compared with their behaviour during their studies. In this study, we have not found any impact of gender and age on students' perception. Thus, future studies can be focused on examining gender as a multidimensional construct, more varied age group of respondents. Further, it'll useful if perceptions of business ethics across cultures can be studied. Finally, it is hoped that this study will further stimulate other researchers to continue this exploration.
Conclusions
Business school administrators and faculty have an obligation to sensitise future business leaders towards business ethics and prepare them to behave ethically in real business world situations. This becomes extremely critical since ethical sensitivity of would-be-managers and an intention of 'doing the right thing' can enhance firm's reputation, make it more appealing to the stakeholders and can shape the direction of business in the coming years. In this paper, we have presented the results of a study on the understanding of B-school students in India towards an array of ethical dilemmas. It is hoped that our effort and findings will stimulate more research in this important field.
A series of vignettes, 12 in number, developed, by Dabholkar and Kellaris (1992), pretested, and used by Abratt and Penman (2002) , Donoho et al. (2003) and Bodkin and Stevenson (2007) was used as the instrument of the study. Since all the twelve situations were visibly unethical, examining these situations from b-school students' perspective clearly enumerated their perception towards ethical business behaviour. A mean score of greater than 3 in five situations out of the twelve situations indicated that many students either did not view these situations as unethical or might behave unethically in such conditions. One major finding was also that out of these five scenarios, three scenarios dealt with 'professional advantage' while two scenarios focussed on 'advantage over competitor'. Our results reveal that students appeared to be willingly compromise on situations dealing with professional advantage than on situations dealing with advantage over competitor. This is an alarming finding as it indicates that managers-to-be are so engrossed on career advancement that they are not likely to be 'ethical minded' when dealing with situations that may give them some professional advantage. This may lead to dubious upholding of ethical standards in the business world, thereby, compromising with systems and practices that help others behave ethically.
This points out to a definite and an urgent need on the part of b-school administrators to design and provide a curriculum that meets or exceeds the needs of many stakeholders. There is need to redesign courses of b-schools to groom students to cope with a disdainful employment market , by endeavouring to build a workforce that is ready to lead and behave ethically to rebuild the economy. Authors of this paper feel strongly that b-school students should be trained to act ethically and to exhibit ethical leadership but whether it can be developed through introducing a course is uncertain. Ruegger and King (1992) and Dzuranin et al. (2013) supported an integrated business ethics curriculum which allows for various levels of exposure to different ethical constructs and can prepare students for the inevitable moral dilemmas they will face in organisations.
In the current study, we have not found any evidence of differences among the perception of those students who had a previous exposure of an ethics course/module/workshop and those who had no previous exposure. However, it may be argued, based on literature, that exposure to ethics course/s may augment students' ethical awareness and moral reasoning. Some of the previous studies (Lau, 2010; Gautschi and Jones, 1998) have shown positive impact of ethics education on students' decision making. Further, the current study found no difference, based on age and gender, in students' perception of these ethical dilemmas while work experience did positively impact their opinions on these dilemmas. Students with more work experience tended to behave more ethically, indicating that there are possibilities of students modifying their ethical perceptions as they advantage work experience.
The current study indicates that future managers' associations of business and ethics is altering, thus, it is pertinent to examine its intensity, and new ethical equilibrium. So, how to modify and redesign boundaries of this new ethical equilibrium will be a relevant question for academic researchers and the policymakers. It would be pleasurable to see educators and policymakers move closer to meeting the requirement expressed by Hunt (1992) , who wrote: "we owe to society graduates who are ethically responsible, who realise that they have responsibilities not only to themselves and their companies ("ethical egoism") but to other important societal stakeholders" (p.59).
